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Why we are
changing
As you already know, Quadpay was acquired in 2020 by global payments pioneer, Zip. We’ve
seen 200% growth of the U.S. business since then, with no signs of slowing down.


On August 16, 2021 we will be taking our global approach one step further and unifying
Quadpay under the name Zip. 


This rebrand delivers the following benefits to you3
Y More efficiency: Becoming Zip allows us to develop more resources for you to leveragK
Y More customers: We can maximize brand awareness globally, including a multi-million dollar US
campaign slated to launch in Fall 202+
Y More innovations: We can invest in more technology to change the future of this space
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ABOUT ZIP

More

about Zip
Zip is here to create a world where people can live fearlessly today, knowing they're in
control of tomorrow. Our brand rebalances the power in payments by putting people in the
center of everything we do.


Our strategy is built on the universal truth that nobody can live in the moment, if they are
not in control of their future. When you give people the knowledge, access, and the ability to
control their financial lives, you give people the opportunity to live every day with
confidence.
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This is Zip
This is the Zip logo. Naturally, the letter
“I” sits in the middle of our name, and
we’ve given power to that “I” to
emphasize our commitment to putting
people at the center of every thing we
do. The word Zip isn’t very long to begin
with, so we’ve designed a dynamic logo
that can take up as much space as it
wants.


We’re bold, commanding, and sticking
our elbows out where ever we show up.
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Our Badge
We establish logo clear space
 across
all communications
 to ensure our logo
has the
 breathing room it needs.
 We
use the checkout button has the
measurement for
 clear space.


Minumum sizes of our logo
 are defined
by merchants
 who use our product.


However, when we have
 control over
the logo’s size,
 refer to the guides here.
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Checkout

Buttons
This is our current range of checkout
buttons. Depending on merchant
requirements, we have a variety of
styles to choose from to make sure
Zip remains legible at small sizes and
stands out amongst the crowd at
checkout.
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Core Base



Our Color
Palette
Our brand colours embody financial
fearlessness, and are balanced with
our focus on control. We’re also
building for business with a
committed palette to B2B brand and
communications.
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Our brand relies on Fearlessness, Control, and Confidence.
These colours should always be present.

Fearless tints


Our palette has tints and shades based on Fearlessness. They
work to add depth to our us of colour.
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Our

Typography
Cooper Bt Light


Cooper brings a whole new tone to
our brand: a friendly and reassuring
voice that can also deliver powerful
statements.



Sharp Grotesk


Sharp gives our secondary type
flexibility, but is objectively sturdy and
hardworking. We use Sharp when
setting type within our logo, in UI, and
anywhere where more than a
headline is needed. We use 4 weights
of Sharp Grotesk 20 (regular), and 4
weights of Sharp Grotesk 25
(extended).
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Logo & Icon
Misuse
1. Do not stretch the logo.


2. Do not rotate the logo.


3. Only use designated colours and colour
combinations.


4. Do not skew the logo.


5. Do not unevenly extend the pocket.


6. Do not break the -7 degree angle.


7. Use only the type setting techniques and
type within these guidelines


8. Do not add effects or shadows to the logo.
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Example of Zip
placements on
your website
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Buy now, pay later is here

Learn more now
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Topstrip
banners
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Buy now, pay later is here

Buy now, pay later is here

Learn more now

Buy now, pay later is here

Learn more now

Buy now, pay later is here

Learn more now

Buy now, pay later is here

Learn more now

Buy now, pay later is here

Learn more now

Buy now, pay later is here

Learn more now

Buy now, pay later is here

Learn more now

Learn more now
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Evergreen
banners
Let shoppers know what their
payment options are as soon as they
come to your site.


Leverage Zip’s web banners to remind
your customers they have the option
to split their purchase in 4.

Buy now,

pay later.
Split your purchase
into 4 installments
over 6 weeks

Buy now,

pay
pay later

later

isishere.
here.
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Zip on product
description page

Buypay
now,later
payislater
Buy now,
hereis here

Learn more now

or 4 interest-free payments of $36.75 with

One-Line widgets



*Black and white logos are also available upon request.
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Information
modal
An informational modal box is
triggered when a user clicks the Zip
information icon on a merchant
partner’s website. 


This modal provides additional
information about how Zip works at
key moments in the customer
journey, encouraging customers to
make an informed choice at
checkout.
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Shop online now,

pay over time.

We split the purchase amount into 4
interest-free payments, spread over 6 weeks.

Choose Zip at checkout
Quick and easy. No hidden fees.

Use your debit or credit card
No long forms and instant approval.

Pay in 4 installments

Enjoy your purchase straight away.
Learn More
Eligibility criteria and late fees apply. Estimated payment
amounts on product pages exclude taxes, shipping and
merchant fees added at checkout. Click here for complete
terms and privacy policies. Loans to California residents are
pursuant to California Finance Law license #60DBO-110414
© 2021 Zip Co Limited
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Zip in cart
The Zip widget informs customers
what Zip is and how to use it. 



or 4 interest-free payments of $37.50 with

The Zip widget must contain
explanatory text, the Zip installment
price, the Zip logo, and the link 

to the Zip informational modal.


Place the widget directly under 
the subtotal to optimize adoption 

and performance.

*Black and white logos are also available upon request.
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or 4 interest-free payments of $37.50 with
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Zip at
checkout
Place the Zip widget as a highly visible
payment option.


This will inform shoppers that they 
have the option to purchase via 4
simple installments.

*Black and white logos are also available upon request.
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Pay in 4 installments

Email 

and Social

Media
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Social Media :
Introduce and
Inform

・・・

・・・

Introducing



Get it all. 

Zip it in four.

We recommend using our stories and
posts to educate your followers on Zip.

Split your
payments in
four with Zip


Swipe up to shop now
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4 interest-free
payments over
six weeks.
Swipe up to shop now

Swipe up to shop now

・・・
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Social Media :
Influence

violetgrey

・・・

violetgrey

・・・

violetgrey

・・・

MUTHA face oil, $220

or 4 payments

of $27.50 with Zip

Increase sales by showing your
audience how they can buy the latest
drops now and pay later. Break down
the price into 4 installments to show
how Zip can help them stretch their
funds further.
Choose Zip as your payment
method at checkout & get
approved in seconds!


SWIPE UP TO PAY IN 4.
SWIPE UP
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Zip banners  
in email
When designing assets using the 

Zip logo and/or your brand logo 

in collaboration with Zip, please
reference the brand elements
guidelines that can be found at the
beginning of this document.


Special requests? Get in touch here.



Introduce

Inform

Influence

Split in 4

with Zip

Designed With 

You in Mind

We’re excited to announce
that we’ve partnered with Zip
to offer our shoppers a better
way to pay! 


Now you can split your
payment into 4 installments
over 6 weeks, with no
interest or hidden fees. Just
select “Pay with Zip” at
checkout to buy now, pay
later.

We Recommend
With Zip you can split your payment 
into 4 installments over 6 weeks, with no interest
or hidden fees. Just select “Pay with Zip” 
at checkout to buy now, pay later.

Shop Now

How it works

Ibiza Classic Leather Sneaker

$129 or 4 payments of $32.25
Shop Now

Split your purchases 
in 4 payments

Pay it over 6 weeks

Zero interest and 
instant approval

Buy now, pay later.
Pay in 4 installments. Zero interest.
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Yebo Sneaker

$149 or 4 payments of $37.25
Shop Now

Customer
FAQs
Whether you have a dedicated Zip page on your website
or just a general FAQ page, here are some top questions
that customers ask about Zip at checkout.
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FAQ
Why is Quadpay changing their name?

Quadpay was acquired in 2020 by global payments pioneer,
Zip. The next step in our journey is to unify all of Zip’s
companies under one name. 


Who is Zip?

Zip is an 8-year old global leader who pioneered the Buy
Now, Pay Later space in Australia. We serve 5 continents
with 51,000+ merchants, 7.3 million consumers, and are
listed on the Australian Stock Exchange.


What are the benefits of this rebrand?

More Efficiency - Becoming Zip allows us to universally align
resources and develop more tools for you to leverage.


More Customers - This rebrand enables us to accelerate
our global brand awareness. In fact, we will launch a
multi-million dollar campaign in fall of 2021 country-wide to
drive even more customers to your business.


More Innovations - As a unified brand, we can invest more
powerfully into technologies that drive this industry forward


How does this change affect my business?

Your relationship with us will not change. Your existing
Quadpay account, login details, and merchant portal
remain the same.

Worried about your contract? 

There’s no need since that will not change either.


What are Zip's values?

Nobody can live in the moment if they are not in control of
their future. This is why our hearts beat, and it’s what drives
us to deliver better financial products every day. 


We believe that when you give people the knowledge,
access, and ability to control their financial lives, you give
them the opportunity to live every day with confidence.Our
purpose as a global brand is to create a world where people
can live fearlessly today, knowing they’re in control of
tomorrow.


How does Zip accomplish these values?

Unified under the Zip name, we want to be the most fair and
responsible global payments brand. We have the opportunity
to rebalance the power in payments by putting people at the
center of everything we do.


How will we achieve these lofty goals?

By keeping these three pillars at the center of everything we
do:


1. Invest as much in people as we do in products.

2. Give people knowledge before we give people access to
money.

3. Don’t make money from human failure; make money from
value.








We are here to support
you along the way.
We hope this guide and these assets enable you to
seamlessly introduce Zip into your customers’ shopping
journey across your website, email marketing, and social
channels.


And when in doubt, ask! 


For any marketing-related questions, please reach out to
our marketing team at partners@quadpay.com
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Thank You!
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